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Electronic Word of Mouth Analysis of Brand Attachment on MSME Products 

Faishal Aulia Zahran, Ratih Hurriyati, Heny Hendrayati 

This study aims to determine the effect of electronic word of mouth (eWOM) on brand 

attachment on MSME products. The technique used in this research was non-probability 

sampling with the purposive sampling method. The data collection technique in this research 

was a questionnaire distributed to 197 respondents... 

Article details 
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Proceedings Article 

The Role of Information Communication and Technology in Supporting E-Marketing 

Strategy to Improve Marketing Performance Culinari SMEs 

Indri Ferdiani Suarna, Henny Hendrayati, Ratih Hurriyati 

The purpose of this study is to determine and analyze the effect of information technology 

and communication on marketing performance through e-marketing strategies. The focus of 

this research is on the culinary SMEs sector after the COVID-19 pandemic. The research 

method used a quantitative approach... 

Article details 

Download article (PDF) 

Proceedings Article 

The Effect of Electronic Customer Relationship Management (eCRM) on Customer 

Satisfaction 

Dhelvianti Azni Savira, Heny Hendrayati, Ratih Hurriyati 

The development of technology in this digital era cannot be avoided in people’s lives, 

including in Indonesia, because internet-based technology is a solution and can simplify 

every activity carried out. The internet will make it easier for people to connect with each 

other and provide internet-based... 
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Proceedings Article 

The Effect of Delivery Service Innovation on Customer Satisfaction 

Kania Siti Sarah, Heny Hendrayati, Ratih Hurriyati 

This study aims to determine the effect of delivery service innovation on customer 

satisfaction at PT. Pos Indonesia. The population in this study was all customers of PT. Pos 

Indonesia in Bandung using delivery services through the QPosinAja application. The 

sampling technique used a purposive sampling... 

Article details 
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Proceedings Article 

Creating Tourism Experience- Orchestra Model Approach 

Titing Kartika, Ratih Hurriyati, Heny Hendrayati 

Creating the tourism experience is an important part of a series of tourism activities. A good 

experience will create a good memory in the mind of tourists. To produce a tourist 

experience, the tourism destination manager should pay attention to what components can 

shape the experience itself. Thus,... 

Article details 
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Proceedings Article 

The Impact of Social Media Marketing on Consumer Purchase Decisions 

Dibias Lazuardi Maulid, Ratih Hurriyati, Heny Hendrayati 

The purpose of this study is to determine the impact of social media marketing on consumer 

purchasing decisions for Indonesian rail transportation service users who operate in a 

monopoly market. Explanatory research with a quantitative approach was used in this study. 

This study utilized five variables:... 

Article details 
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Marketing Communication for Fintech – Mobile Payment 

Abdul Yusuf, Ratih Hurriyati, Heny Hendrayati, Puspo Dewi Dirgantari 

The research aimed at observing and identifying the difference between female and male 

perspectives on Indonesian two most popular fintech platforms’ Marketing Communication, 

and identifying the effectiveness of events and experiences marketing, public relations, and 

personal selling carried out. The... 
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The Analysis of the Cinema Industry in Facing Demand and Capacity Problem During 

the COVID 19 Pandemic 

Rahmi Qurrota Aynie, Ratih Hurriyati, Heny Hendrayati 

This study aims at describing the implementation of demand and production capacity in the 

cinema industry during the COVID-19 pandemic. Recently, Indonesia has been experiencing 

an economic crisis due to the COVID-19 pandemic, which has caused businesses in 

Indonesia to weaken and even fall. With uncertainty... 
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Ed-tech as Cyber Brand: Winning in Service Market 

Evi Yuliani Hertiana, Ratih Hurriyati, Heny Hendrayati 

The purpose of this study is to analyze the branding activities carried out by Ruangguru as a 

cyber brand and the challenges of managing people for service advantage in winning e-course 

in the service market so that they can face the digital industrial revolution 4.0 in Indonesia. A 

qualitative method... 
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Proceedings Article 

Online Food Delivery Service: The Role of e-Service Quality and Food Quality on 

Customer Loyalty 

Gundur Leo, Ratih Hurriyati, Heny Hendrayati 

Nowadays, the online food delivery service industry is vast and prospective. In this highly 

competitive business environment, having and developing loyal customers is essential. 

Unfortunately, research to examine customer loyalty modeling in this industry is not many. 

This study was designed to examine... 
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Surviving Without a Brand Ambassador: Apple After Steve Jobs 

Munawaroh Junaedi Misbak, Heny Hendrayati 

This study aims to determine how Apple Without a Brand Ambassador on Sales Level and its 

impact on Apple stock sales. With a quantitative descriptive method, the questionnaire was 

https://www.atlantis-press.com/proceedings/gcbme-21/125976077
https://www.atlantis-press.com/article/125976077.pdf
https://www.atlantis-press.com/proceedings/gcbme-21/125976065
https://www.atlantis-press.com/proceedings/gcbme-21/125976065
https://www.atlantis-press.com/proceedings/gcbme-21/125976065
https://www.atlantis-press.com/article/125976065.pdf
https://www.atlantis-press.com/proceedings/gcbme-21/125976053
https://www.atlantis-press.com/proceedings/gcbme-21/125976053
https://www.atlantis-press.com/article/125976053.pdf
https://www.atlantis-press.com/proceedings/gcbme-21/125976043
https://www.atlantis-press.com/proceedings/gcbme-21/125976043
https://www.atlantis-press.com/proceedings/gcbme-21/125976043
https://www.atlantis-press.com/article/125976043.pdf
https://www.atlantis-press.com/proceedings/gcbme-21/125976032


15 
 

spread as a tool to collect data using PLS software. The respondents of this study were from 

all levels of society who have... 
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The Integration of Perceived Usefulness, Ease of Use and Perceived Risk in Increasing 

Customer Usage Intention to Access E-channel during Covid-19: Evidence from 

Indonesia 

Afdol Muftiasa, Sugesko Sugesko, M.A. Sultan, R. Hurriyati 

This research aimed at investigating and analyzing how the integration of perceived 

usefulness, ease of use, and perceived risk increases the usage intention of Indihome e-

channel customers during Covid-19 in the Jakarta Area. The research method used was 

quantitative research using Partial Least Square... 
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Download article (PDF) 

Proceedings Article 

The Effect of Experiential Marketing on Customer Satisfaction (Tokopedia) 

Achmad Rizal Sumarwoko, Heny Hendrayati, Ratih Hurriyati 

This study aims to analyze the effect of Experiential Marketing on Tokopedia consumer 

satisfaction. The technique used in this research is non-probability sampling with the 

purposive sampling method. The data collection technique used in this study was a 

questionnaire distributed to 104 respondents.... 

Article details 

Download article (PDF) 
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Millennial Customer Inertia In Indonesia’s Online Transportation Services 

Ari Arisman, Ratih Hurriyati 

This study aims at determining the factors that form customer inertia in the online 

transportation service industry in Indonesia. The research method used was a survey with 

data collection techniques through questionnaires to 174 online transportation customers in 

Indonesia, especially in the City of... 
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The Effect of Post-usage on Customer Loyalty: The Mediating Role of Satisfaction 

Intan Permana, Ratih Hurriyati, Henny Hendrayati 
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The purpose of this paper was to investigate how post-usage effects customer loyalty in the 

context of mobile banking, as well as the function of satisfaction as a moderating factor. For 

these goals, research hypotheses based on content analysis of prior studies were established 

and tested among 100... 
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The Influence of Complaint Handling and Service Recovery on Customer Satisfaction, 

Customer Loyalty and Customer Retention 

Zhibek Adzhigalieva, Ratih Hurriyati, Heny Hendrayati 

This research aimed at defining the concepts of “complaint handling” and “service recovery” 

and finding out their influence on customer satisfaction, loyalty, and retention. A systematic 

literature review was used as a research methodology to reach these goals. Based on the 

literature review, a model... 
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Courier Service Application: Courier Service Quality and Customer Loyalty Mediated 

by Customer Experience and Customer Satisfaction 

Dini Hamidin, Henny Hendrayati 

Technology in digital platforms of courier service companies developments have improved. 

This certainly increases the level of competition among courier service providers. The 

research aimed at evaluating the construct of the Courier Service Loyalty (CSL) model as 

described by indicators measured from... 
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IndiHome Customer Loyalty in Bandung: Service Quality and Price 

Senny H Suarsa, Angga D Anggraeni, Ruth F Aritonang 

This study aimed to determine the loyalty of IndiHome customers in the city of Bandung in 

terms of service quality and price. This research can be categorized as explanatory research 

using survey research designs. The data were collected by survey method on 400 IndiHome 

customers in Bandung. In measuring... 
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Does Nostalgic Emotion Affect The Memorable Tourism Experience? 
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Rahyuniati Setiawan, Ratih Hurriyati, Lili Adi Wibowo, Vanessa Gaffar 

This study aimed to determine the effect of City Image on Nostalgic Emotion and its impact 

on Memorable Tourism Experience. The problem studied in this research was the decline in 

tourist visits to natural hot spring tourist destinations in West Java Province. City Image plays 

a vital role in influencing... 
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Analysis of Online Insurance Purchase Decisions for Gen X and Millennial Consumers 

in Indonesia 

Sugesko Sugesko, Rahmat Hidayat, Bambang Widjajanta, Ratih Hurriyati 

The trend of selling insurance online is currently increasing quite rapidly. Almost all 

insurance companies focus on developing insurance marketing and sales through 

internet/digital media. This study analyzes the factors related to online insurance purchasing 

decisions made by gen X and millennials... 
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The Impact of Covid-19 Pandemic on Consumer Behavior in Tourism Sector 

Budhi W Fitriadi, Ratih Hurriyati, Bambang Widjajanta 

This research aimed to at providing an exploratory description of changes in tourist behavior 

in at-risk communities and how they affect the marketing strategy undertaken by the tourism 

industry as a tourism service provider. The research method is carried out with a qualitative 

approach with an observation... 
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Repurchase Intention: The Role of Trust, Perceived Usefulness, and Satisfaction 

Arlin F M Trenggana, Ratih Hurryati, Bambang Widjajanta 

This study aimed at obtaining an overview and analyzing repurchase intention in e-commerce 

based on trust, perceived usefulness, and customer satisfaction. The existence of e-commerce 

changes customer behavior in purchasing travel or transportation tickets and provides the 

option to repurchase or switch... 
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The Impact of Brand Experience on Consumer Engagement 

Erni Martini, M. Naufal Shidqi, R. Hurriyati, Bambang Widjajanta 

The purpose of this study is to examine the effect of brand experience (with the dimensions 

of perceptual, social, epistemic, and embodied experiences) on consumer engagement. One 

hundred followers of the Facebook page acted as the survey sample chosen using 

convenience sampling. Descriptive and multiple... 
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The Role of Brand Experience in Willingness to Pay: An Online Transportation Case 

Rahmat Hidayat, Leni Cahyani, Ratih Hurriyati, Bambang Widjajanta 

The government’s involvement in regulating online transportation fares triggered by 

complaints from conventional transportation makes it important for a company to make an 

appropriate strategy so that consumer willingness is maintained. This study aimed at 

examining the efforts made by companies to maintain... 
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Technology Acceptance Model (TAM): An Analysis on User of Digital Statistic Platform 

(Lapangbola.com) 

Adam Hermawan, Ratih Hurriyati, Heny Hendrayati 

Lapangbola is a start-up application that provides tournament management, including live 

core, team, and player statistics, for early childhood, amateur, and professional soccer. The 

Lapangbola application is influenced by several factors to produce accurate statistics and 

follow user needs. Currently,... 
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The Influence of Electronic Service Quality (M-BANKING) on Customer Satisfaction 

(Case Study: PT. Bank Negara Indonesia) 

Della I S Putri, Heny Hendrayati, Ratih Hurriyati 

This study aims to analyze the effect of electronic service quality of BNI’s m-banking or E-

SERVQUAL (Efficiency, Fulfilment, Reliability, Privacy) on customer satisfaction. The 

research data was obtained through a survey method with a questionnaire technique. Analysis 

of research data using multiple... 
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Crafting the Service Environment at McDonald’s Restaurant 

Rifqi Zahran, Ratih Hurriyati, Heny Hendrayati 

One of the company’s objectives is to gain profit. The profits are derived from the production 

or services offered to the public. The profits obtained will be reduced if there are competitors 

who have the same goals as the company. Each company has different advantages in 

achieving what is planned from... 
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The Influence of Utilitarian and Hedonic Value to Traveler Purchase Intention at 

Singapore Changi Airport International 

Herry Yanson, Agus Rahayu, Lili A Wibowo 

This study aimed at determining and analyzing the effect of utilitarian and hedonic values on 

the purchase intention of travelers at Changi International Airport, Singapore. This study 

employed quantitative research methods. The number of samples in this study was 100 

people who were travelers at Changi... 
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The Effect of Product-Specific Country-of-Origin: The Evidence from Emerging 

Market 

Danang F Pamungkas, Imam Salehudin 

This study aimed at evaluating Product-Specific Industry image from Country of Brand 

(COB) and Country of Manufacturing (COM) Origin on consumer perceived quality of a bi-

national product. This research uses a cross-sectional survey to determine the COM effect 

towards consumers’ perceived quality on... 
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Advertising Investment on Marketplace to Conversion Rate 

A Case Study on Kurma Alif Advertising Strategy Decision 

Mutiara Nisa Rozdianda 
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This Research purpose is to analyze and evaluate the Company’s decision on effectivity 

digital advertising investment for conversion rate, especially in the marketplace. The analysis 

for this research is conducted using qualitative research through marketing funnel analysis in 

a case study method that... 
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Online Consumer Review in Building Willingness to Buy for Consumers of Food 

Products in Marketplaces during the Covid-19 Pandemic 

B. Widjajanta, Lisnawati Lisnawati, Agus Rahayu, Lili Adi Wibowo, Cindy Maharani 

Hartono 

Online shopping is one of the alternatives that people do during the COVID-19 pandemic. 

Food and health equipment are products that are experiencing an increase in online 

transactions. Willingness to buy when consumers have confidence in the product, and when 

they want to shop online, consumers usually... 
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Fashion Involvement and Impulse Buying on Online-Based Fashion Consumers 

Dian H Utama, A.L.F. Alif, Agus Rahayu, Girang Razati, Dita Amanah 

This study aimed to describe the fashion involvement and impulse buying of Zalora 

consumers in Indonesia. The research method used is an explanatory survey method with a 

total sample of 100 visitors to the Zalora.co.id website. The data analysis technique used is 

descriptive and verification using path... 
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Strategic Alliance to Build Customer Trust Bank Syariah in Indonesia 

Bambang Widjajanta, L. Lisnawati, Heraeni Tanuatmodjo 

The biggest challenge for Bank Syariah Indonesia as a merged company is maintaining 

customer trust. Changes in organizational structure, service adjustment processes, and other 

changes are prone to creating a decrease in customer trust which will have an impact on 

decreasing customer satisfaction and... 
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Puspo Dewi Dirgantari, Ratih Hurriyati, Indira Siti Ashyfa, Ridwan Purnama 

This study aims to determine the effect of brand commitment on electronic word of mouth on 

music streaming application users in Indonesia. The research method used is quantitative 

with as many as 400 respondents who use streaming music applications. The data analysis 

technique uses path analysis. The... 
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Measuring Lecturer Motivation Scales: A Second-Order Confirmatory Factor Analysis 

(CFA) 

Lutfi Nur, Disman Disman, Eeng Ahman, Heny Hendrayati, Arief Budiman 

This study explained further about the scale as the solution by using confirmatory factor 

analysis in testing the lecturer motivation at the Indonesia University of Education (UPI) 

Regional Campus Tasikmalaya. Quantitative analysis methods were used for data collection 

and they were analyzed using AMOS.... 
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Work-Family Conflict, Emotional Intelligence, Work-Life Balance, and Employee 

Performance 

Dellia Mila Vernia, Syamsul Hadi Senen 

The purpose of this study is to research and evaluate work-life balance as a mediator between 

work-family conflicts, emotional intelligence, and employee performance. Employees were 

polled and interviewed to gather data. The study used PLS and structural equation modeling 

to examine the aforementioned... 
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Work-Family Conflict, Workload and Burnout as a Determinant Factor on Employee 

Performance 

(Case Study on Civil Servants in Tasikmalaya) 

Barin Barlian, Yana Setiawan, Ratih Hurriyati 

The purpose of this study was to find out and analyze the effect of work-family conflict, 

workload, and burnout on employee performance both partially and simultaneously in 

Tasikmalaya. The object studied was the female civil servants in Tasikmalaya. The research 

method used was path analysis. Data collection... 
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Improving Student Competence Based on Emotional Intelligence and Technological 

Capital 

Arga Sutrisna, Eeng Ahman, Dian Muhammad Wildan 

The purpose of writing this article is to determine and analyze (1) Emotional Intelligence, 

Technological Capital, and Student Competencies; (2) Simultaneous effect of Emotional 

Intelligence and Technological Capital on Student Competence; (3) Partial Effect of 

Emotional Intelligence and Technological... 
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The Influence of Transformational Leadership and Knowledge Sharing on Innovative 

Work Behavior of Millenial Employees in Start-Up Companies 

Mugi Puspita, Tjutju Yuniarsih, Lili Adi Wibowo 

This study aims to discover and explain the effects of transformational leadership and 

knowledge sharing on innovative work behavior (IWB). Respondents 50 employees 

millennials in start-up company Jakarta. Data collection is done through interviews and 
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ABSTRACT 

Digital business is a business trend that currently has an impact on changing people's behavior in doing business. This study aims 

to discuss the impact of digital marketing on consumer decision-making on the Aerostreet shoe brand. Methods This research uses 

a quantitative approach involving 58 respondents. The data analysis technique used is simple regression with the help of the SPSS 

25 program. The results show that digital marketing has a significant effect on consumer decision-making on the Aerostreet shoe 

brand. This explains that consumers tend to make purchases using technology in their business. This research is useful for the 

development of applied theory which states that consumer purchasing decisions in the fashion industry, especially shoes are 

influenced by digital promotion and marketing processes. The results showed the magnitude of the influence of 56.0%. This research 

also provides practical benefits for business actors to improve marketing performance by trying to adapt to technology as a 

promotion or sales strategy. because digital marketing can reach a wider market and is more flexible in terms of time and place. 

Keywords: Digital Marketing; Purchase Intention; Technology; E-Commerce..

1. INTRODUCTION 

Technology has given the most outstanding impact on the 

marketing fields. There have been many marketing models 

which exploit digital platforms to improve the performance of 

Small and Medium-Sized Enterprises in running the business 

[1]. Moreover, a great number of internet users also support this 

phenomenon [2]. 

Table 1. Internet user ini Indonesia [3] 

Year Number of Internet Users 

2019-2020 196,71 million 

2018 171,17 million 

As seen from Table 1, the survey conducted by the 

Indonesian Internet Service Providers Association (Asosiasi 

Penyelenggara Jasa Internet Indonesia, abbreviated APJII) 

claim that the number of Indonesian internet users has increased 

significantly. The increase throughout the year has reached 25,5 

million people. This indicates that the internet has been 

people’s main need to support daily life.[4]. 

This condition contributes to the changes of people in 

Indonesia in using social media including eCommerce as the 

most accessed platform [5]. Realizing this potential, business 

actors need to adapt and be innovative in marketing the 

products or services by utilizing technology and information, 

and the internet [6]. In addition, the Covid19 pandemic has also 

caused customers to purchase everything via online transactions 

[7]. 

Digital Marketing has offered a lot of opportunities for 

SMEs to improve their sales without boundaries in terms of 

time and location [8]. The use of digital marketing has been 

significantly exploited by local brands namely AeroStreet, a 

shoe brand operated in Klaten and managed by ADCO Pakis 

Mas. Due to the Covid19 pandemic, this company decided to 

focus on online marketing to increase sales.  

However, the problems arise because there are many business 

competitors which also use digital marketing as their business 

strategies [9]. Besides, the customer hesitation in making 

purchasing decisions needs to be overcome by the company 

[10] since most Indonesian people have to ensure the quality of 

the products, especially the local brand products [11].  

Digital marketing has been widely investigated in numerous 

studies which confirm that there is a strong combination 

between marketing and technology information [12]. These 

studies result in new terms and procedures in marketing so that 

the strategies of e-marketing gain more customer value than 

those of traditional marketing [13]. E-marketing can also attract 

significant segments of customer demographics or in other 

words, effectively reach a wider market [14]. Several studies 

have also confirmed that good digital marketing in a company 

can reduce marketing costs. Thus, digital marketing needs to be 

carefully planned by the company [15]–[17]. 
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Several characteristics of digital marketing are the 

following [18], [19]:  

1. Interactive, it enhances business interactions with the 

customers. 

2. Incentive Program, is an electronic dialogue (interactive 

technology) that allows the customer to access information 

(community, individual), and vice versa. 

3. Site Design, is an attempt to do every business activity 

through the internet for research purposes, analysis, and 

planning for attracting and retaining customers. 

4. Cost, is intended to accelerate buying and selling of 

products and certain services and share information and 

idea on the internet.   

Other research results also show that there are correlations 

between digital marketing and social media, as the most 

effective media in spreading the information [20], [21]. Social 

media allows consumers and sellers to build personal 

communication [22].  

The consumer has the full right of deciding to purchase a 

certain product or service [23]. Consumer purchasing decision, 

however, is affected by external and internal factors. This 

decision-making process determines what to buy and what not. 

Consumer’s previous activities are also the other things that 

influence this [24].  

There are five stages in a consumer’s decision-making 

process [25], [26]: 

1. Need Recognition 

Purchasing process begins as the buyers recognize an issue 

or need. They experience the gap between the actual condition 

and the desired condition. 

2. Information Search 

At this stage, the buyers are selective in selecting 

information to evaluate several alternatives to meet their need 

expectancies. 

3. Decision-Making Process 

This process is the result of considerations and evaluation 

and information searches before the final decision is made. 

4. Purchase Decision  

At this stage, when all stages have been passed, the 

consumers will finally decide whether or not they will purchase 

the product or service. 

5. Post Purchase Behavior  

Marketer’s job does not stop as the product is purchased but 

also continues to post-purchase period. After post-purchase, 

consumers will evaluate whether the product satisfies their 

needs or not. 

Several studies also revealed that there was a significant 

relationship between digital marketing and purchase intention. 

The marketing content provided digital gives a significant 

impact on consumer satisfaction and purchase decision [27], 

[28]. 

Given the facts of these problems, the researchers 

formulated the research question to find out the influence of 

online business or business digitalization on customers’ 

decision-making in purchasing the products of Aerostreet. The 

purpose of this study is to explain the magnitude of the 

influence of digital marketing on purchasing decisions for 

consumers today. especially with the Covid-19 pandemic 

conditions which forced the public to limit their space of 

movement so that some activities were carried out online. 

2. METHODS 

2.1 Hypothesis Development 

 

Figure 1. Research Framework. 

Figure 1 shows the involvement of variables in this study 

involving two variables consisting of Digital Marketing and 

Purchase Decision variables. The hypothesis development in 

this study is based on the previous studies and relevant theories. 

Therefore, the formulated hypothesis in this study is as 

following: 

Ho: There is no significant influence of digital marketing 

processes on consumer purchase decision in Aerostreet 

company. 

Ha: There is significant influence of digital marketing 

processes on consumer purchase decision in Aerostreet 

company. 

2.2 Methods 

The target population is Aerostreet consumers that have 

purchased Aerostreet shoe products. To determine the ideal 

population limit, the unit of analysis of this study is Aerostreet's 

consumers as individuals. The unit of observation of this 
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research is the buyers or users of Aerostreet shoes who 

purchased from Shopee and WhatsApp. The formula for sample 

size refers to the number of independent variables, that is N >= 

50 + 8i (i is the number of independent variables) [29]. Based 

on the calculation, the number of samples used was 58 

respondents. 

Based on Table 2, there are several characteristics of 

respondents in this study. The respondent criteria that have been 

set in this study were males and females aged 18 to 38 who lived 

in Java Island. People in the 18-38 age range are assumed to 

have ever purchased Aerostreet so it is suitable to be as 

respondents to find out their interest in purchasing the products 

that are marketing digitally. Meanwhile, Java Island was 

selected as the location of the research because of the highest 

internet users according to APJII.  

Table 2. AeroStreet Consumer 

Profile Criteria Total Percentage 

Sex Male 35 60,34% 

Female 23 39,66% 

Age <18 years 4 6,90% 

19-28 years 53 91,38% 

29-38 years 0 0% 

>38 years 1 1,72% 

Occupation Students 43 74,14% 

Employee 10 17,24% 

Self-employed 3 5,17% 

Unemployed 0 0% 

Student + 

Employee 

2 3,45% 

Origin West Java 42 72,41% 

Central Java 12 20,69% 

East Java 1 1,73% 

Banten Province 0 0% 

Jakarta 3 5,17% 

Yogyakarta 0 0% 

Starting to use 

Aerostreet 

<2017 7 12,07% 

2018 7 12,07% 

2019 6 10,34% 

2020 11 18,97% 

2021 27 46,55% 

Marketplace Shopee 49 84,48% 

Instagram 0 0% 

Langsung (Offline) 7 12,07% 

Shopee + Offline 2 3,45% 

The technique of data analysis in quantitative research uses 

statistical measurement. Linear regression is a statistical 

method to model the relationship between the dependent 

variable (dependent; response; Y) and one or more independent 

variables (independent, predictor, X). The interval was used as 

measurement scales that enable the researchers to calculate the 

data from the respondents arithmetically. To measure consumer 

behavior, the Likert scale was commonly used in marketing 

research. It is a scale that requires the respondents to give their 

answers on certain topics. The scale has several answer options 

such as strongly agree, agree, neutral, disagree, and strongly 

disagree. 

3. RESULTS AND DISCUSSION 

Based on the data processing with Excel for the 58 

respondents in table 3, the total value for the digital 

marketing variable on Aerostreet products was very high. 

The attributes of successful digital marketing are 

described by the consumer’s ease and effectiveness in 

searching for product information online. Besides, 

Aerostreet products are available both in shopping online 

applications and on social media which makes consumers 

easier to get the products. Aerostreet as the shoe brand 

company also provides interactive services and 

interesting marketing promotions and builds close 

relationship communication with the consumers. These 

are the things that increase the customer power to 

Aerostreet products[30]. 

Table 3. Total Variable Value and Digital Dimension 

No. Dimension Value Category 

  Digital Marketing 2929 Very High 

1. Interactive 733 Very High 

2.  Incentive program 731 Very High 

3. Site design 725 Very High 

4. Cost  740 Very High 

 

The data processing with Excel on 58 respondents in table 4 

showed that the total value of decision-making purchases in 
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Aerostreet products was high. Need recognition dimension 
was the highest value obtained. This dimension indicated that 

consumers realized the types of shoes that they wanted. 

Besides, the total value obtained in the information search was 
also high. This was due to many variant shoes offered in 
Aerostreet so that the consumers could search for more 

information to meet their needs. The high value in the purchase 
decision-making process implies that the consumers are 
confident in making purchasing decisions at Aerostreet because 
the products offered have met their needs and satisfaction and 

the customers are likely to repurchase the products or give 
influence other potential customers in buying shoes[31], [32]. 

Table 4. Total Variable Value and Purchase Decision-Making 
Dimension of Aerostreet Consumers  

No. Dimension Value Category 

 Decision-Making 3638 High 

1. Need Recognition 735 Very High 

2. Information Search 729 Very High 

3. Decision-Making Process 735 Very High 

4. Purchase Decision 723 Very High 

5. Post Behavior 706 Very High 

 

The first analysis was performed to find out the positive or 
significant influence of digital marketing on consumer 
decision-making of Aerostreet products. The second analysis 

was conducted to discover the relationship level between 
product innovation and consumer satisfaction. The test was 

carried out using the F value, the significance of output results, 
and the coefficient of determination[33]. 

Table 5. Regression Testing 

Model Sum of 

Squares 

d

f 

Mean 

Square 

F Sig. 

1 Regressi

on 

1948.892 1 1948.892 71.3

93 

.000b 

Residual 1528.694 5

6 

27.298 
  

Total 3477.586 5

7 
   

 

Based on table 5, the hypothesis tested was whether digital 
marketing significantly influenced consumer decision-making 

purchases in Aerostreet. The test used a significance table as 
displayed in table 5 if the significance obtained was less than 

0,05, Ha was then accepted, or in other words, there was a 
significant influence of digital marketing on consumers’ 
decision-making purchase in Aerostreet. Based on the analysis 

result in table 5, the F value obtained was 71,393 with a 

significance value of 0,000 meaning that there was a significant 

influence of digital marketing on consumers’ decision-making 
purchase in Aerostreet. This study also confirms the previous 

studies which revealed that digital marketing could give an 
impact on consumers’ purchase decisions[34]–[36]. 

Tabel 6. Model Summary 

Model R R 

Squar

e 

Adjusted 

R Square 

Std. Error of the 

Estimate 

1 .749a .560 .553 5.225 

 

After recognizing that digital marketing has influenced on 

consumers’ purchasing decisions in Aerostreet, the other test 
performed was to find out the relationship level by using output 

results of R square or the coefficient of determination as seen 

in table 6. The value of the coefficient of determination 
obtained was 0,560 meaning that the value of digital marketing 

influence on consumer’s purchasing decisions in Aerostreet 
was 56%. This showed that the other, 44% was affected by 
other variables which were not examined in this study. 

4. CONCLUSIONS 
The result of the study shows that digital marketing has a 

significant relationship with consumers’ purchase decisions, 

particularly on AeroStreet products. This concludes that there 

are business actors play a significant role in making use of 

social media or eCommerce. Doing good digital marketing can 

affect consumers’ purchase decisions regarding the products 

sold. This is certainly one of the excellent business strategies 

for SMEs to maintain business existence amid the Covid19 

pandemic condition.  
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