
Accounting 
Social Responsibility Accounting Practice and Disclosure in The Annual Report  

Inge Gunawan  

IFRS and Financial Frauds  

Satinder Bhatia  

Economics 
Industrial Relations in Public Sector and Their Determinant  

Dr. Jitendra Kumar Sharma  

CONTRIBUTION OF LOCAL ORIGINAL EARNINGS TO DEVELOPMENT EXPENSES IN 
BEKASI CITY 

 

mohammad abdul mukhyi  

Income Inequality-Economic growth and Non-Linearity:  

Muhammad Shahbaz  

Sustainable Development and Endogenous Fertility  

Simone Marsiglio  

Finance/Banking/Insurance 
Credit Derivatives and the 2008 Financial Meltdown  

sarkis joseph khoury, Eva Wagner  

The Degree of Company Vulnerability using Altman model; A survey of public listed 
companies in Indonesia 

 

Marko Sebira Hermawan, Junius Tirok, Dharma Satya Dawis  

EFFETCS OF INFORMATION TECHNOLOGY ON FIRM PERFORMANCE: DO SMALL 
BUSINESS OWNERS BELIEVE IT? 

 

Toto Sugiharto  

CORRELATION BETWEEN ELECTRONIC MONEY AND THE VELOCITY OF MONEY  

Abednego Priyatama, Apriansah mahmud  

A COMPARISON OF COSTUMERS BEHAVIOR BEFORE AND AFTER INTEREST RATES 
DEPRECIATION 

 

Dini Andriyani, Sri Mifti Susilowati  

GLOBAL FINANCIAL CRISIS- OPPORTUNITIES FOR INDIA  

Gopalan Srinivasan, Vishal Chandra  

INVESTMENT REKSADANA SHARIA ON CAPITAL MARKET IN INDONESIA  

Juzan Tri Hartanto, Bagus Nurcahyo, Luluk Kholisoh, Renny Nur'ainy  

The Long-Term Performance of UK Mergers & Acquisitions: Separation by Bidder 
Motivation 

 

Mahendra Raj  

Sell-side liquidity and the cross-section of expected stock returns  

Avanidhar Subrahmanyam  

THE ROLE OF BANKS IN THE DEVELOPMENT OF MICRO, SMALL AND MEDIUM IN 
INDONESIA IN DEALING WITH FREE TRADE ERA 

 

Nurhidayat Sakijan, Bagus Nurcahyo, Luluk Kholisoh, Renny Nur'ainy  

Credit restructuring small and medium businesses as the key driver of economic 
growth in Indonesia 

 

Rizky Azora, Bagus Nurcahyo, Luluk Kholisoh, Renny Nur'ainy  

Investment Opportunities in Indonesia  

Wahyunita Susilowati, Bagus Nurcahyo, Luluk Kholisoh, Renny Nur'ainy  

http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/206
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/181
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/132
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/77
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/77
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/182
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/118
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/53
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/116
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/116
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/122
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/122
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/144
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/189
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/189
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/175
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/179
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/162
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/162
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/153
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/180
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/180
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/177
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/177
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/178


BANKING FINANCIAL PERFORMANCE BEFORE AND AFTER IMPLEMENTATION OF 
ARCHITECTURE BANKING INDONESIA (API) ON NON-BANK FOREIGN EXCHANGE 

 

widyatmini widyatmini widyatmini, mohammad abdul mukhyi, sulistianingsih 
sulistianingsih sulistianingsih 

 

INFLUENCE OF DIVIDEND ANNOUNCEMENT IN LQ45 COMPANY TOWARD SHARES 
RETURN BEFORE AND AFTER EX-DATE DEVIDEND IN INDONESIA STOCK EXCHANGE 
(IDX) 

 

Yudilla Virda, Lintang Yuniar Banowosari, Karlina Karlina  

PERCEPTIONS OF SMALL AND MEDIUM ENTERPRISES OPERATORS TOWARDS THE 
IMPORTANCE OF INSURANCE: A CASE STUDY IN THE DISTRICT OF BANTUL, 
YOGYAKARTA 

 

Gatot Subiyakto  

NEWS EFFECTS GOOD VS. BAD NEWS  

Untara Untara, toto sugiharto, titi ayem lestari  

Information Technology 
Relationship Between ICT Adoption and Training With Student Perceptions of Virtual 
Class Service Quality 

 

Aviarini Indrati, Nur Yuliani  

Web Services Quality Perception of Student Digital Locker based-on Demography and 
Behavior of University Students 

 

Widya Silfianti, Nur Yuliani, Aviarini Indrati  

PERFORMANCE EVALUATION OF INDONESIAN LOCAL GOVENMENT WEBSITE: 
ANALYSIS OF WEB CONTENT, TRAFFIC AND WEBMETRIC 

 

Widya Silfianti, Adang Suhendra  

Marketing 
FACTORS INFLUENCING PRODUCT CUSTOMISATION: A STUDY ON GLOBAL PRODUCT   

Meidiahna Kusuma  

THE IMPORTANCE OF RETAIL SERVICE QUALITY AND STORE IMAGE IN 
CREATING CUSTOMER LOYALTY 

 

Abdullah Ramdhani, Dini Turipanam Alamanda, Abdusy Syakur Amin  

Service Quality in cellular telecommunication: An India Experience  

Bhavesh O. Vanparia, Dr.Vinod Patel  

THE ANALYZE STUDY OF FACTORS ON HOW SINGAPORE AIRLINE BECOMING THE 
BEST AIRLINE IN THE WORLD 

 

charly hongdiyanto  

Management 
Does Social Pressure Influence Ethical Perceptions? Some Preliminary Findings  

Hari Das, Nata Anjaparidze, Nino Mesablishvili, Giorgi Aivaziani, Giorgi 
Tsertsvadze 

 

THE EFFECTS OF STRATEGIC PLAN, LEADERSHIP, FINANCIAL PERFORMANCE, AND 
PRODUCT/SERVICE QUALITY ON SATISFACTION OF CREDIT UNION MEMEBERS 

 

Toto Sugiharto  

IMPACT OF ICT ON THE GROWTH AND DEVELOPMENT OF DEVELOPING COUNTRIES 
FIRMS 

 

Alidou Ouedraogo  

Global generational differences: can Western generational account for the global 
talent landscape? 

 

David Hole, Le Zhong, Jeff Schwartz  

http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/197
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/197
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/155
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/155
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/155
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/187
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/187
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/187
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/203
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/152
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/152
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/128
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/128
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/225
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/225
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/131
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/219
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/219
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/149
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/130
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/130
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/73
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/123
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/123
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/240
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/240
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/110
http://www.cisroconference.com/index.php/Bali2010/Bali2010/paper/view/110
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Micro Finance 
ASSESSING THE ORGANISATIONAL STRUCTURE OF MICROFINANCE INSTITUTIONS 
USING DATA ENVELOPMENT ANALYSIS 

 

Komlan Sedzro, Mariam Keita, Tov Assogbavi  

THE EXISTENCE OF ASYMMETRIC INFORMATION IN CREDIT ANALYSIS OF THE 
COMMUNITY CREDIT BANK (CCB) 

 

Novita Sulistiowati, Dharma Tintri Ediraras, Sahat Sahala Pandjaitan  

NGO Management 
AN ANALYSIS OF DONORS MOTIVATIONS  

Maria Madalena Eça Guimarães Abreu  
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ABSTRACT 

Retail business environment is changing rapidly, it is  

marked by the domestic retail business competition 

has been demanding Retail Company’s ability to 

improve ability to compete by offering quality service 

which is capable of fulfilling customers’ expectations 

and create a positive image on customers’ mind. The 

purpose of this paper is to examine the role of retail 

service quality and store image in creating customer 

loyalty. Through a survey conducted on 300 member 

modern markets at Garut regency and analysis of 

structural equation modeling (SEM) with maximum 

likehood approach, showing that the model is 

acceptable and in accordance with previous results 

studies. Overall, the results may reflect that in the 

retail industry, customer loyalty is determined by how 

the consumer assessment of the quality of services 

provided in a store as well as its image. 

 

1. INTRODUCTION  
 

Service Quality is an important concept in marketing 

that is often discussed and debated in the marketing 

literature (Das et al., 2008). Even some experts say 

that service quality can be a significant differentiator 

for an organization (Wong & Sohal, 2003). 

Organization strives to maintain excellent service 

quality in order to increase customer loyalty. The 

concept of service quality is the most often used in the 

extent of service to the customers’ needs, and this 

involves a comparison between customers’ 

expectations and customers’ perceptions of actual 

performance (Parasuraman et al., 1988). 

 

A company needs to provide quality services that can 

fulfill or exceed customers’ expectations. Satisfied 

Customers with the quality of service is likely to be 

loyal. Quality of service is seen as a tool to increase 

value for consumers and ensure the fulfillment of 

customer satisfaction (Sivadas and Baker-Prewitt, 

2000). 

 

Reciprocally in the retail business which is 

experiencing rapid change. It is characterized by 

increased domestic competition. As a result, the 

current retail companies must be able to distinguish 

itself with customers’ needs better than competitors 

(Darshan, 2005). As one form of business that 

includes services in its offer, retail industry is required 

to be able to provide superior service to customers. In 

general, service in the retail industry includes the 

ability of employees in service, give comfort, ease of 

location, competitive pricing, complete product, to 

knowledge of employees about the product. Darshan 

(2005) mentioned that opinions of many experts who 

argued that the basic strategy of retail business in 

creating competitive advantage by providing high 

quality service. 

 

In Indonesia, retail industry is a strategic industry for 

economic development of Indonesia. Retail 

Indonesian Employers Association (APRINDO) stated 

that retail sector is the second sector that absorbs most 

workers in Indonesia, which is 18.9 million people 

absorbing capacity, under the agricultural sector 

reached 41.8 million people. Retail is one of the 

backbones of the national economy. Retail market 

potential is around Rp. 600 Trillion and modern retail 

is estimated to have reached 20% or about Rp 120 

trillion. The contribution of retail sector to the Gross 

Domestic Product (GDP) reached 20%. Also seen 

from the quantity, from 22.7 million of business in 

Indonesia as much 10.3 million or about 45% is a big 

and retail .business 

 

At Garut, retail businesses have entered the 

supermarket and the minimarket. Retail business 

groups for large and medium scale at Garut can be 

seen by the existence of the Yogya department store, 

Asia department store, and Yoma Department Store. 

As for retail business minimarket modern groups are 

minimarket Alfamart, YOMART, and Indomart. With 

the increasing number of companies engaged in 

similar retail industry, has encouraged increased 

competition, so companies need to develop strategies 

to re-create customer loyalty, which eventually can 

increase the profitability of the company. 

 

This paper aims to identify the role of quality service 

the store image in creating customer loyalty in the 

retail industry. This is done by literature study and the 

results of previous research on customer loyalty in 

retail business. Thus, a conceptual framework can be 

built. Furthermore, empirically research done by 

distributing questionnaires to customers who become 

members at some modern markets in Garut regency. 

 
2. LITERATURE REVIEW 

 

2.1 Retail  Service Quality 

Service Quality defined as an assessment or attitudes 

related to totality primacy (Parasuraman et al., 1988). 



SERVQUAL model is based on measuring the gap 

consumers’ expectations and service performance. 

SERVQUAL model from Parasuraman et al. 

empirically evidently in some studies about service 

quality. However, in retail industry there are some 

fundamental differences. In retail industry, the service 

perspective is not only a service, but also goods 

offered by retail itself. Therefore, the measurement of 

service quality in retail industry becomes more 

complex because it combines the sale of services and 

goods, such as how the employee's ability to help 

consumers who are shopping and how the quality of 

goods supplied (Gagliano & Hathcote, 1994). 

 

Measurement of retail service quality in this paper 

using a model developed by Dabholkar et al (1996). 

Retail service quality has a hierarchical structure 

factor consists of five basic dimensions (Dabholkar et 

al., 1996; Metha CS, et al., 2000). These five 

dimensions are: 

1. Physical Aspect (physical aspects), covering all 

functional elements such as layout, comfort and 

privacy as well as aesthetic elements such as 

architecture, color, material and style of the store. 

2. Reliability (reliability), is a combination of 

activities in providing services as promised. 

3. Personal Interaction (personal interaction), is a 

courteous personal service, helpful, giving 

confidence and trust to customers. 

4. Problem solving (problem solving), an exchange re-

handling activities and the handling of complaints. 

5. Policy (policy), is a series of strategies, procedures 

and operating principles such as the procurement 

of high quality store items, convenient operating 

hours, availability of parking space and payment 

options. 

 

Some research found that service quality is one of key 

factor in establishing the image of the organization 

(Kandampully & Suhartanto, 2000). Study conducted 

Das et al. (2008) in Department stores and 

Supermarkets examining Dabholkar model also 

showed that the model can be accepted. 

 

2.2 Store Image  

Image of an organization is an important variable that 

affects the marketing activities. The image is 

considered to have the ability to influence customer 

perceptions of goods and services offered by the 

company (Zeithaml & Bitner, 1996). Thus, the image 

will have an impact on purchasing behavior. 

 

Similarly, in the retail industry, store image is an 

important component of consumer choices that can 

lead to loyalty (Thompson & Yat Ling, 1998). Store 

image refers to what consumers think about the 

particular store which includes perceptions and 

attitudes based on the sensation of stimuli associated 

with the store received through the senses. Store 

image is usually known by asking customers how 

important or how nice the operational aspects of the 

retail stores. Scale of measurement techniques, such as 

the semantic differential and attitude scales, 

commonly used for this purpose. 

 

Research about store image is carried out through a 

survey of consumer perceptions and attitudes on the 

dimensions of the store. Frequently, the same 

attributes of each competing stores studied to compare 

the strengths and weaknesses specific store image to 

image of competitor. Developing a consistent image of 

the store becomes an aim of retail business concerned 

about coordinating the various aspects of the store 

image in order to create attraction for specific market 

segments. 

 

Store Image according to Simamora (2003) has two 

supporting factors namely, External and Internal 

Impression. External Impression includes location, 

architect design appeal, visage look, placement of 

logos, design of entrance, front display windows. 

These attributes is one of non-verbal communication 

tool in creating store image. While internal impression 

includes color of shop, shape of shop, internal display 

setting, layout goods setting. 

 

Especially for internal store image election, a retailer 

must consider intended target market. The difference 

of consumers’ characteristic requires a retailer to be 

able in understanding this condition so the store 

management can prioritize its potential customers. 

 

The image which is directed by a retailer may not be 

suitable for everyone. Therefore, store image should 

be created according to the psychological needs and 

physical needs of its target market (Simamora, 2003). 

 

2.3 Customer Loyalty 

Marketing emphasis to customer loyality from both 

theoretical and practical has been increasing (Ruyter, 

1998).  One of way to improve customer loyalty is 

providing good quality services, which is expected to 

make the customer do repeat buying t the same 

vendor. 

 
Sense of loyalty has been advanced by marketing 

experts. In general, loyalty is often interpreted as 

repeat purchasing of exactly same goods or services at 

the same time. Griffin (2005) mentioned that a 

customer can be considered as a loyal one if he/she 

shows the regular purchase behavior or there is a 

condition in which the customer makes a purchase at 

least twice in a period of time. Wong & Sohal (2003) 

added that customer loyalty can be described as a 

positive attitude shown by customers through goods 

and services or companies that supply goods and 

services. Thus, literally, customer loyalty at a vendor 

will cause customers do more transactions with these 

vendors. 

 

There are two dimensions of loyalty (Kandampully & 

Suhartanto, 2000), the behavior (behavioral) and 

attitude (attitudinal). Behavioral dimension refers to 

the behavior of customers who make repeat purchases, 



indicating a preference for a brand or service from 

time to time. Dimension refers to the attitude of the 

customer intention to repurchase and recommend to 

other consumers. 

 

The study of Wong & Sohal (2003) on service quality 

and two levels of customer loyalty in retail industry 

showed a significant effect. Study conducted by 

Clottey et al. (2008) also found that service quality, 

product quality and brand image is a key factor in 

encouraging customer loyalty. 
 
Based on these literature studies, the research model is 

built as follows: 

 

 

 
 

 

 Figure 1 Model Diagram Structural  

 
3 DESIGN, MEASURES AND METHODS 

 

Research design used is causality. Survey approach 

conducted to examine the causal relationship between 

variables empirically observed. The survey was 

conducted on 300 member Supermarkets at Garut. 

 

Research model is built based on several research 

studies published in scientific journals including the 

Journal of Services Marketing, International Journal of 

Retail and Distribution Management, and Journal of 

Marketing Practice: Applied Marketing Science, 

which compiled in a structural diagram above (figure 

1).  

 

Exogenous variable in this research is the Retail 

Service Quality presented by Dabholkar et al. (1996) 

which was scale measured customer attitudes toward 

physical condition aspect, reliability, personal 

interaction, problem solving and policy. Endogenous 

variables consist of Store Image and Customer 

Loyalty. Store image measured by the scale of 

customer attitudes about the external impression 

(external impression) as the location, architect design 

appeal, visage look, placement of logos, design of 

entrance, front display window and internally (internal 

impression) includes color of shop, shape of shop, 

internal display setting, layout goods setting. 

 

Other endogenous variables customer loyalty is 

measured by how the behavior and attitudes of 

customers include repeat purchasing, purchasing 

preferences, and recommendations for others. 

 

Data analysis in this research is using structural 

equation modeling which maximum likehood 

approach (ML) as the estimation model. 

 

4 RESULT 

 

Normality test is conducted first. Data can be 

considered normal if c.r. Multivariate special terms -

2.58 <c.r. <2:58. Normality test results showed that 

the data is not normal because it has a value of cr 



multivariate for 3.72> 2:58, so that should be the 

removal of outlier data that has significance 

(Mahalanobis distance) p1 and p2 <0.05. Based on the 

results, there were 10 samples with outlier, and should 

be removed from the data. Elimination of 10 samples 

yielded values c.r Multivariate as 1:35 (<2:58) and the 

value of p1 and p2 on Mahalanobis distance> from 

0001 which means the data in normal distribution and 

there is no outlier data. 
 

Testing suitability of the model using several criteria 

namely Chi Square value, significance probability, 

Cmin / DF, RMSEA, TLI, NFI, and CFI. Initial test 

results were considered less fit model on several 

indicators such as Significance Probability with 0:03 

value (<0.05), so some modifications made that 

followed modification indices. Test results after the 

modifications are summarized in table 1 below. 

 
Table 1. Results Measurement Model Goodness of Fit 

after Modifications  

Criteria 
Cut-Off 

Value 

Model 

Result 

Explana

tion 

Chi-Square 

(CMIN) 
Tend to 0 18.620 Marginal 

Significance 

Probability 
 0.05 0.286 Fit 

CMIN/DF  2.00 1.719 Fit 

RMSEA  0.08 0.050 Fit 

TLI  0.90 0.959 Fit 

NFI  0.90 0.967 Fit 

CFI  0.95 0.985 Fit 

 

Table 1 show that the proposed model is acceptable, 

because the value of compatibility testing criteria 

compared with the reference value (cut-off-value) 

equation model good results. 

 

Convergent validity of the test data obtained from 

each variable model (measurement model), this test 

was performed to determine the validity of each 

indicator is estimated, by measuring the dimensions of 

the concepts tested in the study. 

 

Table 2. Regression weight on each factor 

Variable Estimate S.E. C.R. P Label 

Loy1 <--- Loyalty 1.000 
    

Loy2 <--- Loyalty 1.153 .177 6.512 *** par_4 

RSQ1 <--- RSQ 1.000 
    

RSQ2 <--- RSQ 1.215 .293 4.145 *** par_5 

RSQ3 <--- RSQ 1.521 .377 4.037 *** par_6 

RSQ4 <--- RSQ 3.130 .777 4.026 *** par_7 

RSQ5 <--- RSQ 1.580 .385 4.100 *** par_8 

SI1 <--- 
Store 

image 
1.036 .141 7.361 *** par_9 

SI2 <--- 
Store 
image 

1.000 
    

 

Table 2 shows that each latent variable is significantly 

formed each observ variable. This is shown by p-value 

< 0.05. In this case, the five aspects of retail service 

quality (physical aspect, reliability, personal 

interaction, problem solving and policy) proposed by 

Dabholkar et al. (1996) established a significant retail 

service quality. These results are also consistent with 

research conducted Metha CS, et al., (2000) who 

tested the quality of service in retail industry. 

Likewise, the variable image store image and 

customer loyalty. Both variables are significantly 

formed by factors observed. 

 

Causality test model can be analyzed through the 

results of the regression weights among latent 

variables. Results of causality test regression weights 

as follows. 

 

Table 3. Regression weights in the causality test 

Variable Estimate S.E. C.R. P Label 

Store 

image 
<--- RSQ .857 .222 3.864 *** par_2 

Loyalty <--- 
Store 

image 
.552 .090 6.112 *** par_1 

Loyalty <--- RSQ .550 .208 2.642 .008 par_3 

 

Based on Table 3 can be seen that the retail service 

quality variables has a significant affect on store 

image. This is shown by the value of p <0.05. 

Likewise store image variables significantly affect on 

customer loyalty and retail service quality variable 

significantly affect on the customer loyalty.  

 

Based on result of the research, can be obtained the 

description about  particular theory of service quality. 

Dimension of service quality in e retail industry has 

differences with the concept proposed by Parasuraman 

et al (1988). In the retail business, services provided 

by the company involve product offers. So that service 

quality in retail industry becomes more complex. 

 

In general, it is known that the role of service quality 

is very important in forming the store image itself and 

will create customer loyalty. Store image as a 

perception that was formed from past experiences 

when consumers interacting, it will be able to 

encourage consumers to make repeat purchasing at the 

same store. 

 

In the other hand, managerial implications of this 

research can be obtained to maintain the image that 

customer loyalty, every business organization needs to 

enhance customer satisfaction. Customer satisfaction 

will increase if the organization is able to improve the 

quality of service and build sustainable relationships. 

So, it will create a positive impression in customers’ 

minds form the image of the organization. 

 

5 CONCLUSION 

 

Based on the estimation of structural equation models, 

it can be concluded that the retail service quality 



becomes an important part in forming store image and 

create customer loyalty. Likewise, store image, is a 

factor that needs to be considered in creating customer 

loyalty. This is indicated by a positive causality of the 

observed variable. 

 

However, this research has several limitations 

including, the development of research model did not 

involve an element of customer satisfaction as an 

intervening variables in testing causal relationships 

retail service quality on customer loyalty. Thus, this 

research can’t describe the condition of observed 

customer satisfaction. 
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