
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



CONTENT 

•  The The Motivation to Become Indigenous Entrepreneurs Among the Orang 

Asli  

Mui Li Cheng, Helen Tan Sui Hong  

  Identifying Tourists as Stakeholders in Destination Marketing Cooperation: A 

Case Study in China  

Yexinghan hu, Nor Zafir Bt. Md. Salleh  

  Legislative Approach in Managing Environment Pollution by Alien Fish 

Species in Malaysia  

Asmida Ahmad, Nur Fazini Asro Bt. Ramzi Sulaiman, Nadia Bt. Abu Hasan  

  A Systematic Literature Review on the Importance of Anthropometric Data 

Toward the Malaysian Population Productivity and Quality of Life  

Nurashikin Saaludin, Amna Saad, Cordelia Mason, Norsaadah Zakaria  

  Corporate Governance and Islamic Corporate Social Responsibility 

Disclosures : Shari’ah Compliant Companies in Malaysia  

Syahiza Arsad, Roshima Said, Haslinda Yusoff, Rahayati Ahmad  

  Corporate Culture and Digital Transformation Strategy in Universities in 

Indonesia  

Nizar Alam Hamdani, Galih Abdul Fatah Maulani, Sukma Nugraha, Teten Mohamad 

Sapril Mubarok, Anggun Oktavia Herlianti  

  The Effect of TQM on the Performance of the Housing Bank for Trade and 

Finance Jordan (HBTF): Structural Equation Modelling Approach  

Lina Shaher Mohammad Al-tarawnah  

  Saving Management in Malaysia  

Logasvathi Murugiah  

  The Consequences of Knowledge Hiding Behavior in Organizations: A 

Systematic Literature Review  

Bader Alaydi, Anuar Shah Bali Mahomed, NG Siew Imm, Cheah Jun Hwa  

  Philosophical Underpinnings of Disaster Risk Reduction Research: The Case 

for Social Constructivism  

Md Assraf Seddiky, Helen Giggins, Thayaparan Gajendran  

  Business Students' Perspective of Learning Law Education  

Hanna Ambaras Khan  

  How Taxpayers Behavior takes Advantage in Tax Incentives Policy  

Ida Farida Adi Prawira, Fitri Anggrayni  

  The Impact of Strategic Alignment between Resources to Enhance Malaysia's 

Biomass Industry Performance: A Resource-Based View (RBV) Approach  

Heng Wei Lee, Ming Fang Teoh, Noor Hazlina Ahmad  

  Risk and Return Analysis for Companies Registered in the Iraq Stock 

Exchange Based on the Sortino and Sharpe Methods  

Hayder Jasim Obaid, Mohanad Hameed yasir, Ali Jasim Mohammed Hendi  

  Credit-worthiness Prediction in Energy-Saving Finance Using Machine 

Learning Model  

Eka Sudarmaji, Noer Azam Achsani, Yandra Arkeman, Idqan Fahmi  

  Critical Thinking and Problem Solving Skills Comprehension Level among 

Vocational Education Undergraduates  

M.Z. Sharif, M.F. Lee, A. Ab. Rahman  

  Reinforcing the Innovation Performance of SMEs Through Innovation Culture 

and Government Support  

https://ojs.ual.es/ojs/index.php/eea/article/view/5338
https://ojs.ual.es/ojs/index.php/eea/article/view/5338
https://ojs.ual.es/ojs/index.php/eea/article/view/5340
https://ojs.ual.es/ojs/index.php/eea/article/view/5340
https://ojs.ual.es/ojs/index.php/eea/article/view/5343
https://ojs.ual.es/ojs/index.php/eea/article/view/5343
https://ojs.ual.es/ojs/index.php/eea/article/view/5345
https://ojs.ual.es/ojs/index.php/eea/article/view/5345
https://ojs.ual.es/ojs/index.php/eea/article/view/5347
https://ojs.ual.es/ojs/index.php/eea/article/view/5347
https://ojs.ual.es/ojs/index.php/eea/article/view/5352
https://ojs.ual.es/ojs/index.php/eea/article/view/5352
https://ojs.ual.es/ojs/index.php/eea/article/view/5355
https://ojs.ual.es/ojs/index.php/eea/article/view/5355
https://ojs.ual.es/ojs/index.php/eea/article/view/5360
https://ojs.ual.es/ojs/index.php/eea/article/view/5392
https://ojs.ual.es/ojs/index.php/eea/article/view/5392
https://ojs.ual.es/ojs/index.php/eea/article/view/5405
https://ojs.ual.es/ojs/index.php/eea/article/view/5405
https://ojs.ual.es/ojs/index.php/eea/article/view/5407
https://ojs.ual.es/ojs/index.php/eea/article/view/5559
https://ojs.ual.es/ojs/index.php/eea/article/view/5566
https://ojs.ual.es/ojs/index.php/eea/article/view/5566
https://ojs.ual.es/ojs/index.php/eea/article/view/5568
https://ojs.ual.es/ojs/index.php/eea/article/view/5568
https://ojs.ual.es/ojs/index.php/eea/article/view/5571
https://ojs.ual.es/ojs/index.php/eea/article/view/5571
https://ojs.ual.es/ojs/index.php/eea/article/view/5627
https://ojs.ual.es/ojs/index.php/eea/article/view/5627
https://ojs.ual.es/ojs/index.php/eea/article/view/5648
https://ojs.ual.es/ojs/index.php/eea/article/view/5648


Hasliza Abdul Halim, Haniruzila Md Hanifah, Ramayah Thurasamy, Noor Hazlina 

Ahmad  

  Using an Exergame in Inclusive Physical Education for Elementary School 

Children with Hearing Impairment: A Future Area of Research in Saudi Arabia  

Abdulrahman Nasser Alshahrany, Halijah Bt Ibrahim  

  The Relationship between Employer Branding and Talent Management: A 

Study on Manufacturing Sector  

Hemananthiny Selva Raja, Amir Aris, Norhidayah Mohamad  

  Effectiveness of Musharakah Financing in Empowering Small Micro 

Enterprises  

Khusnul Hidayah, Dalila Daud, Nurazilah Zainal, Siti Sara Ibrahim  

  The Perception of Glass Ceiling and its Impact on Interpersonal Conflicts in a 

Masculine Culture: Mediating Role of Self-Efficacy  

Syeda Adeeba Batool, Nur Naha Abu Mansor, Sajid Bashir, Syeda Sana Zainab  

  Factor Analysis of Construction Waste in Riyadh Metro Project, KSA  

Raja Khan Mohammed Gopang, Qadir Bux Alias Imran Latif  

  The Impact of Material and Non-Material Rewards on Quality of Quality of 

Strategic Planning: The Mediating Role of Indivudal Factors in Libyan Technical 

Institutions  

Amir Asmaeil Ali Sulayman, Normy Rafida Binti Abdul Rahman  

  Entrepreneurship Studies in The Sultanate of Oman: A Scoping Review of 20 

years publications  

Essam Hussain Al-Lawati, Umar Haiyat Abdul Kohar, Ebi Shahrin Bin Suleiman  

  Enhancing Legal Protection of Stray Animals Welfare Through Society 

Intervention And Enforcement in Malaysia  

Asmida Ahmad, Putri Syaidatul Bt. Mohd. Adzmi, Amir Nur Ikhwan Bin Amernudin, 

Nur Fazini Asro Bt. Ramzi Sulaiman  

  Achieving Favourable Organic Food Purchase Behavior through the Mediating 

Role of Healthy Lifestyle: A Perspective of Health Economics  

Sarker Rafij Ahmed Ratan, Huam Hon Tat, Ahamd Shaharudin Abdul Latiff, Devika 

Nadarajah  

  Relational Capital and Manufacturing Capability: The Role of Knowledge 

Transfer in Small and Medium Enterprises Manufacturing Sector  

Theresa C.F Ho, Poh-Chuin Teo , Noor Hazlina Ahmad , T. Ramayah , Lo May Chiun  

  The Role of Innovation Capital on the Public Infrastructure Project 

Performance in UAE  

Sulayem Saleh Musallam Saeed Almuharrami, Norhidayah Binti Mohamad  

  Prioritizing Psychosocial Work Environment Factors for Knowledge Workers 

using Analytic Hierarchy Process (AHP)  

Waqar Akbar, Suhana Mohezar, Noor Ismawati Jaafar  

  Bibliometric Analysis of Global Research Trends on Group Buying using 

Scopus Database  

Yulin Wan, Khalil Md Nor, Javed Ali , Ahmad Jusoh  

  The Profitability of Commercial Banks in Malaysia  

Nur Baiti Shafee, Shadia Suhaimi, Haniza Hashim, Mohd Ariff Mustafa, Siti Nurul 

Huda Mohd  

  The Influence of Independent Commissioners, Audit Committee and Company 

Size on the Integrity of Financial Statements  

Dirvi Surya Abbas, Tubagus Ismail, Muhamad Taqi, Helmi Yazid  

  Benefit Segmentation in Seaside Destination: A Domestic Tourism Perspective  

https://ojs.ual.es/ojs/index.php/eea/article/view/5808
https://ojs.ual.es/ojs/index.php/eea/article/view/5808
https://ojs.ual.es/ojs/index.php/eea/article/view/5817
https://ojs.ual.es/ojs/index.php/eea/article/view/5817
https://ojs.ual.es/ojs/index.php/eea/article/view/5847
https://ojs.ual.es/ojs/index.php/eea/article/view/5847
https://ojs.ual.es/ojs/index.php/eea/article/view/5961
https://ojs.ual.es/ojs/index.php/eea/article/view/5961
https://ojs.ual.es/ojs/index.php/eea/article/view/5967
https://ojs.ual.es/ojs/index.php/eea/article/view/5971
https://ojs.ual.es/ojs/index.php/eea/article/view/5971
https://ojs.ual.es/ojs/index.php/eea/article/view/5971
https://ojs.ual.es/ojs/index.php/eea/article/view/5974
https://ojs.ual.es/ojs/index.php/eea/article/view/5974
https://ojs.ual.es/ojs/index.php/eea/article/view/6016
https://ojs.ual.es/ojs/index.php/eea/article/view/6016
https://ojs.ual.es/ojs/index.php/eea/article/view/6046
https://ojs.ual.es/ojs/index.php/eea/article/view/6046
https://ojs.ual.es/ojs/index.php/eea/article/view/6246
https://ojs.ual.es/ojs/index.php/eea/article/view/6246
https://ojs.ual.es/ojs/index.php/eea/article/view/6291
https://ojs.ual.es/ojs/index.php/eea/article/view/6291
https://ojs.ual.es/ojs/index.php/eea/article/view/6299
https://ojs.ual.es/ojs/index.php/eea/article/view/6299
https://ojs.ual.es/ojs/index.php/eea/article/view/6301
https://ojs.ual.es/ojs/index.php/eea/article/view/6301
https://ojs.ual.es/ojs/index.php/eea/article/view/5337
https://ojs.ual.es/ojs/index.php/eea/article/view/5339
https://ojs.ual.es/ojs/index.php/eea/article/view/5339
https://ojs.ual.es/ojs/index.php/eea/article/view/5341


Noor Hussin, Siti Falindah Padlee, Siti Nur ' Atikah Zulkiffli  

  The Effects of Contradictory in Land Use and Land Policy to Land Revenue in 

the District of Petaling, Malaysia: A Preliminary Study  

Liyana Zainudin, Zaharah Mohd Yusoff, Saiful Aman Sulaiman, Jaiya Abu  

  Analyzing Zakat as a Social Finance Instrument to Help Achieve the 

Sustainable Development Goals in Kedah  

Yusuf HAJI Othman, Mohd Sholeh Sheh Yusuff, Abdeltawwab Moustafa Khaled 

Moawad  

  Enhancing Shareholder Value through Corporate Governance Mechanism in 

Saudi Arabia  

Hamid Ghazi Sulimany, Suresh Ramakrishnan, Ayman Bazhair, Salih Adam  

  Are Passengers Willingness to Pay Extra Money for Domestic Flight Low-Cost 

Carrier Airline in Covid-19 Pandemic?  

Nizar Hamdani, Intan Permana, Sukma Nugraha, Teten Mohamad Sapril Mubarok  

  Enforcement On Land Tax Arrears in Malaysia: A Framework Based on 

National Land Code 1965  

Mohd Zahirin Adnan, Robiah Suratman, Salfarina Samsudin  

  Research on the Development Strategy of Outdoor Sports in Xiangxi Prefecture  

LI Yaming, Jamalsafri Bin Saibon  

  Influence of Extension Connectivity on Youth Engagement into Paddy Farming 

in Kano State, Nigeria  

Muhammad Ibrahim Datti, Rusmawati Said, Normaz Wana Ismail, Azmawani Rehman  

  Social and Economic Perspective of Domestic Violence During Covid-19: A 

Comparative Study of Maldives, Malaysia and Pakistan  

Khadeeja Rasheedh, Ghulam Dastagir, Hanna Ambaras Khan, Mausooma Farooq, 

Naima Saeed  

  Thirty-Eight Years of ‘Wellbeing’ Research: Bibliometric Analysis of Open 

Access Documents.  

Javed Ali, Ahmad Jusoh, NorHalima Idris, Alhamzah Abbas, Khalil MD Nor, Rami 

Hashem E. Alharthi  

  The Perception Level of Thinking Models in General and Vocational Education  

Sutrisno Sutrisno, Antelas Eka Winahyo, Ahmad Dardiri, Affero Ismail, Mohd Imran 

Harun  

  Measuring Higher Education Service Quality During COVID-19 Pandemic in 

China using a SERVQUAL Method  

Lijun Li, Sin Yin Teh  

  Urgency in Waqf-Microfinance Project Collaboration for Socioeconomic 

Growth and the Mediating Effect of Sustainability Using PLS-SEM Analysis  

Siti Sara Ibrahim, Dalila Daud, Nurazilah Zainal, Abd Halim Mohd Noor, Irfan Syauqi 

Beik  

  Talent Management Practices, Employee Engagement, Employee Retention; 

Empirical Evidence from Malaysian SMEs  

Fadillah Ismail, Heng Ka Ka, NG Wee Fern, Muhammad Imran  

  Assessment of a Hierarchical Model Using Partial Least Squares (PLS): The 

Case of Enterprise Resource Planning (ERP) System Continued Usage  

T. Ramayah, Lo May-Chiun, Sarminah Samad, Noor Hazlina Ahmad, Hasliza Abdul 

Halim  

  The Impact of Covid-19 on the Economy of Selected Asian Countries  

Melahat Batu Agirkaya, Zafer Koca, Ahmet Ali Ugan  

  Research Focusing on Assessment Literacy: A Systematic Literature Review  

https://ojs.ual.es/ojs/index.php/eea/article/view/5344
https://ojs.ual.es/ojs/index.php/eea/article/view/5344
https://ojs.ual.es/ojs/index.php/eea/article/view/5346
https://ojs.ual.es/ojs/index.php/eea/article/view/5346
https://ojs.ual.es/ojs/index.php/eea/article/view/5350
https://ojs.ual.es/ojs/index.php/eea/article/view/5350
https://ojs.ual.es/ojs/index.php/eea/article/view/5354
https://ojs.ual.es/ojs/index.php/eea/article/view/5354
https://ojs.ual.es/ojs/index.php/eea/article/view/5359
https://ojs.ual.es/ojs/index.php/eea/article/view/5359
https://ojs.ual.es/ojs/index.php/eea/article/view/5391
https://ojs.ual.es/ojs/index.php/eea/article/view/5404
https://ojs.ual.es/ojs/index.php/eea/article/view/5404
https://ojs.ual.es/ojs/index.php/eea/article/view/5406
https://ojs.ual.es/ojs/index.php/eea/article/view/5406
https://ojs.ual.es/ojs/index.php/eea/article/view/5412
https://ojs.ual.es/ojs/index.php/eea/article/view/5412
https://ojs.ual.es/ojs/index.php/eea/article/view/5563
https://ojs.ual.es/ojs/index.php/eea/article/view/5567
https://ojs.ual.es/ojs/index.php/eea/article/view/5567
https://ojs.ual.es/ojs/index.php/eea/article/view/5569
https://ojs.ual.es/ojs/index.php/eea/article/view/5569
https://ojs.ual.es/ojs/index.php/eea/article/view/5572
https://ojs.ual.es/ojs/index.php/eea/article/view/5572
https://ojs.ual.es/ojs/index.php/eea/article/view/5647
https://ojs.ual.es/ojs/index.php/eea/article/view/5647
https://ojs.ual.es/ojs/index.php/eea/article/view/5736
https://ojs.ual.es/ojs/index.php/eea/article/view/5816


Nor Hafizi Mohd Khalid, Adibah Abdul Latif, Ibnatul Jalilah Yusof  

  Employees Working Behavior under Different Shades of Destructive 

Leadership  

Muhammad Kayani, Imran Ibrahim Alasan, Waqas Ali, Shoib Hassan  

  Implementation of Six-Sigma methodology to achieve a competitive edge in 

Saudi universities  

Saad Aziz Al-Otaibi  

  Gender Diversity, Political Connections and Environmental, Social and 

Governance Performance in China: The Moderating Role of Tenure  

Zhang Xiaomei, Mohd Rashdan Sallehuddin , Rosli Mohd Saad , Zhou Lu  

  Research on Shariah Hotel: A Literature Review  

Qurtubi Qurtubi, Elisa Kusrini, Anas Hidayat, Dian Janari  

  Unearthing the Context of Corporate Social Responsibility, Sustainable 

Development and Climate Change: Towards Future Research Direction  

Sanil S Hishan, Suresh Ramakrishnan, Lai Kwee Yee , Khartic Rao Manokaran  

  The Relationship of Sustainability Reporting and Share Prices with a 

Mediation of Green Invention: A Conceptual Review Paper  

Uzair Bhatti, Noralfishah Sulaiman  

  Econometric Model for Indonesian Fiscal and Monetary Policies in Oil & Gas 

Sector  

Mohamad Firwan Aprizal, Bambang Juanda, Anny Ratnawati, Abdul Muin  

  Tourism Research is an Academic Field or a Multidisciplinary Subject, a 

Systematic Literature Review on Theoretical Development in Tourism Research  

Saeed Lodhi, Ahmad ali Harasis, Muhammad Shafiq, Nohman Khan, Muhammad 

Imran Qureshi  

  The Influence of Relational Capital and Social Capital on the Infrastructure 

Project Performance in UAE  

Sulayem Saleh Musallam Saeed Almuharrami, Norhidayah Binti Mohamad  

  Determinants of Students’ Satisfaction in HEIs’ of Pakistan: An Empirical 

Investigation  

Muhammad Usman, Siti Falindah Padlee, Wan Norhayati Mohamed, Siti Nur ‘Atikah 

Zulkiffli  

  Predicting Factors on Destination Food Image among International Tourists in 

Malaysia  

Sharina Osman, Tai Lit Cheng, Pua Chun Chin, Muna Norkhairunnisak Ustadi  

  

https://ojs.ual.es/ojs/index.php/eea/article/view/5821
https://ojs.ual.es/ojs/index.php/eea/article/view/5821
https://ojs.ual.es/ojs/index.php/eea/article/view/5956
https://ojs.ual.es/ojs/index.php/eea/article/view/5956
https://ojs.ual.es/ojs/index.php/eea/article/view/5962
https://ojs.ual.es/ojs/index.php/eea/article/view/5962
https://ojs.ual.es/ojs/index.php/eea/article/view/5968
https://ojs.ual.es/ojs/index.php/eea/article/view/5973
https://ojs.ual.es/ojs/index.php/eea/article/view/5973
https://ojs.ual.es/ojs/index.php/eea/article/view/5977
https://ojs.ual.es/ojs/index.php/eea/article/view/5977
https://ojs.ual.es/ojs/index.php/eea/article/view/6018
https://ojs.ual.es/ojs/index.php/eea/article/view/6018
https://ojs.ual.es/ojs/index.php/eea/article/view/6198
https://ojs.ual.es/ojs/index.php/eea/article/view/6198
https://ojs.ual.es/ojs/index.php/eea/article/view/6290
https://ojs.ual.es/ojs/index.php/eea/article/view/6290
https://ojs.ual.es/ojs/index.php/eea/article/view/6293
https://ojs.ual.es/ojs/index.php/eea/article/view/6293
https://ojs.ual.es/ojs/index.php/eea/article/view/6300
https://ojs.ual.es/ojs/index.php/eea/article/view/6300


Editorial Team 
Editor in Chief 

José García Pérez, University of Almeria, Spain 

Managing Editor 

Juan E. Trinidad Segovia, University of Almería, Spain 

Journal Assistants 

Miguel A. Sánchez Granero, University of Almeria, Spain 

Editorial Board 

Simone Alfarano, University Jaume I, Spain 

Nicholas Apergis, University of Piraeus, Greece 

Philip Arestis, University of Cambridge, United Kingdom 

Jorge L. Bazán, São Paulo University, Brazil 

Ansgar Belke, University Duisburg-Essen, Germany 

María R. Borges, Technical University of Lisbon, Portugal 

James M. Chen, Michigan State University, USA 

Guðný Björk Eydal, University of Iceland, Iceland 

Joaquim Clara, Oberta University of Catalonia, Spain 

Salvador Cruz-Rambaud, University of Almería, Spain 

Douglas J. Cumming, Florida Atlantic University, USA 

Antonella D’Agostino, University of Naples Parthenope, Italy 

Marek Dietl, Warsaw Stock Exchange (President), Poland 

Abdel El-Shaarawi, Egypt National Water Research Institute, Canada. 

Guido Ferrari, Florence University, Italy and Remnin University, China 

Gema Fernández-Avilés Calderón, University of Castilla-La Mancha, Spain 

Gines Guirao, University of La Laguna, Spain 

Vicente Jakas, Saarland University, Germany 

Konstantin Kholodilin, German Institute for Economic Research-DIW Berlin, 

Germany 

Krzysztof Kompa, University of Johannesburg, South Africa 

Noemi Kreif, University of York, United Kingdom 

Tiziana Laureti, University of Tuscia, Italy 

Ana Jesús López-Menéndez, University of Oviedo, Spain, España 

Paula López-Peña, Yale University, USA 

Eduardo Loria, Autónoma University of Mexico, Mexico 

Aleksandra Matuszewska-Janica, Warsaw University of Life Sciences, Poland 

José Mondéjar Jiménez, University of Castilla la Mancha, Spain 

Jose-Maria Montero, University of Castilla La Mancha, Spain 

Franck Moraux, Université de Rennes, France, Francia 

Jose María Moreno-Jiménez, University of Zaragoza, Spain 

Laura Neri, Unversity of Siena, Italy 

Stephen O'Neill, National University of Ireland, Ireland 

Alexei Orlov, Radford University, USA 

Jose M. Perez, University of Las Palmas, Spain 

Emilio Porcu, Trinity College of Dublin, Ireland 

François Éric Racicot, University of Ottawa Telfer School of Management, Canada 

Prasada Rao, The University of Queensland, Australia 

Pierre Rostan, American University in Cairo, Egypt 

Angeles Sanchez, University of Granada, Spain 

Yochanan Shachmurove, The City University in New York and University of 

Pennsylvania, USA 



Luca Secondi, University of Tuscia, Italy 

Willi Semmler, The New School at New York, USA 

Martin Sevilla, University of Alicante, Spain 

Nathaniel Solomon, Lagos State University, Nigeria 

Sergio Soza-Amigo, Austral University of Chile, Chile 

Raymond Theoret, University of Quebec at Montreal, Canada 

Daniel K. Twerefou, University of Ghana, Ghana 

Panos Tsakloglou, Athens University of Economics and Business, Greece 

Dorota Witkowska, University of Lodz, Poland 

Yanyun Zhao, Renmin University, China 

Feng Zhen, Renmin University, China 

Senior Advisors 

Josefa Fernández-Arufe, University of Valladolid, Spain 

Antonio García-Lizana, University of Malaga, Spain 

Rafael Herrerías, University of Granada, Spain 

Corrections and Fomating 

Maria de las Nieves López Garcia, University of Almería, Spain 

Representative for latin America 

Karen Balladares, University of Guayaquil, Ecuador 

Representative for Asia 

Dr. Farhan Ahmed, NED University of Engineering & Technology, Karachi, Pakistan 

 



  
 

Volume 39-10, October 2021 // ISSN: 1133-3197 
DOI: 10.25115/eea.v39i10.5352 

 

Monographic Section 

Corporate Culture and Digital Transformation Strategy in 
Universities in Indonesia 

NIZAR ALAM HAMDANI1, GALIH ABDUL FATAH MAULANI2, SUKMA NUGRAHA3,  
TETEN MOHAMAD SAPRIL MUBAROK4, ANGGUN OKTAVIA HERLIANTI5 

1Fakultas Ekonomi, UNIVERSITAS GARUT, INDONESIA. E-mail: nizar_hamdani@uniga.ac.id  
2Fakultas Kewirausahaan, UNIVERSITAS GARUT, INDONESIA. E-mail: galihafm@uniga.ac.id  

3Fakultas Kewirausahaan, UNIVERSITAS GARUT, INDONESIA. E-mail: sukma@uniga.ac.id  
4Fakultas Kewirausahaan, UNIVERSITAS GARUT, INDONESIA. E-mail: teten@uniga.ac.id  

5Fakultas Kewirausahaan, UNIVERSITAS GARUT, INDONESIA. E-mail: anggun@uniga.ac.id 

ABSTRACT 

All business entities, including private universities, have always to deal with changes in their environment. One 
of the keys to address such changes is digital technology. The present study examines the extent to which 
corporate culture affects the implementation of a digital transformation strategy in private universities. Data 
were collected through a survey addressed to 39 top management executives from different private universities 
in Garut, West Java, Indonesia. Data analysis was carried out by means of SmartPLS. The results showed that 
corporate culture in private universities had a significant effect on the implementation of digital transformation 
strategy in their organizations. This is associated with factors other than technological aspects such as human 
resources, behavior, and organizational culture. 
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RESUMEN 

Todas las entidades empresariales, incluidas las universidades privadas, tienen que hacer frente siempre a los 
cambios de su entorno. Una de las claves para afrontar dichos cambios es la tecnología digital. El presente estudio 
examina en qué medida la cultura empresarial afecta a la aplicación de una estrategia de transformación digital 
en las universidades privadas. Los datos se recogieron a través de una encuesta dirigida a 39 ejecutivos de alta 
dirección de diferentes universidades privadas de Garut, Java Occidental, Indonesia. El análisis de los datos se 
llevó a cabo mediante SmartPLS. Los resultados mostraron que la cultura corporativa en las universidades 
privadas tenía un efecto significativo en la implementación de la estrategia de transformación digital en sus 
organizaciones. Esto se asocia con factores distintos de los aspectos tecnológicos, como los recursos humanos, 
el comportamiento y la cultura organizativa. 
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1. Introduction  

Changes and adaptability are two buzzwords in the era of the industrial revolution 4.0 and society 
5.0. All business entities, including universities, are encouraged to adapt to dynamic changes in order 
to survive (Ebert & Duarte, 2018). Technology has become a fundamental foundation to deal with 
current changes, so universities need to be equipped with sufficient information technology resources 
as a strategic asset to face today’s global competition (Hamdani & Maulani, 2020; Galih Abdul Fatah 
Maulani & Hamdani, 2018).  

Higher education institutions especially private universities need to be prepared to face changes 
caused by the industrial revolution 4.0 and society 5.0. Technological innovation is a central issue for 
private universities because it involves not only technological aspects but also human, financial, and 
cultural resources (Ghosh et al., 2018; Galih Abdul Fatah Maulani & Hamdani, 2019b).  

Figure 1. Number of Private HEIs in the Last 3 Years in Indonesia (Kementerian Riset, 2018) 

 

Figure 1 shows that in 2018, there are as many as 3,171 private universities throughout Indonesia. 
This number is the highest in Asia. What this entails that there is fierce competition between them 
(Kementerian Riset, 2018; Galih Abdul Fatah Maulani & Hamdani, 2019a).  

A striking change is the implementation of technology-based business processes in all business and 
non-business entities (Albukhitan, 2020; Nwankpa & Roumani, 2016). Technology provides a very big 
change to existing businesses (Garzik & Donnelly, 2017). But some organizations that are not ready 
with technology consider digital or technological change as an obstacle to their organization. 
Therefore, organizations such as small private universities located in remote areas cannot survive 
(Mediani, 2019) despite their contribution to the development of human resources (Galih Abdul Fatah 
Maulani & Hamdani, 2018). 

The ability of organizations to deal with digital transformation is also down to their existing 
corporate culture (Guiso et al., 2015). It takes organizational adaptability to respond to changes 
(Supeno et al., 2015). Private universities have a very strategic position in these changes. Private 
universities that survive are characterized by a flexible corporate culture (Sriwidadi et al., 2016). 
Referring to existing phenomena, the extent to which corporate culture in private universities affects 
the implementation of digital transformation strategies in their organization is worth scrutiny.  

2. Literatur Review 

2.1. Digital Transformation Strategy 

Digital transformation strategy is a very interesting research topic related to both profit and non-
profit organizations. It is an unavoidable condition that demands the use of technology. Technology is 
an organizational resource and an indicator of whether an organization is effective and efficient (Galih 
Abdul Fatah Maulani & Hamdani, 2019b). A digital transformation strategy is a cross-functional 
strategy for organizations. It is about how technology contributes to all business processes and 
organizational functions (Shaughnessy, 2018).  
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Digital transformation strategy involves many elements that emphasize the use of new digital 
technology comprehensively (Ismail et al., 2017). The implementation of the digital transformation 
strategy indicates that we are in the era of industrial revolution 4.0 and Society 5.0 (Chanias et al., 
2019). 

Digital transformation is a big challenge contemporary business organizations have to deal with 
(Saarikko et al., 2020; Tekic & Koroteev, 2019) as there is a need for the use of digital technology to 
develop and implement new business models (Nwankpa & Roumani, 2016). Thus, organizations need 
to reevaluate their existing capabilities and culture to identify relevant technologies to apply. The 
transformation is required by the demands of the globalization era (G A F Maulani et al., 2021; Ritala 
et al., 2021). 

There are several steps an organization can take to implement a digital transformation strategy. 
These steps include: to create digital transformation vision and objectives, to assess the organization’s 
digital transformation capability, to design the end user and employee experience, to review and select 
solutions and vendors, to create the implementation roadmap, to adjust organization culture and 
infrastructure (Albukhitan, 2020; Güler & Büyüközkan, 2019). When implementing the strategy, an 
organization needs to analyze its internal and external environments in order to assess if it is ready to 
make changes (Galih Abdul Fatah Maulani et al., 2021; Tekic & Koroteev, 2019).  

Previous studies suggest that technology is the key to the implementation of a digital 
transformation strategy (Kotarba, 2018; Ulas, 2019). However, there are several other important 
factors such as management factors and organizational factors (Gerster, 2017); (Tabrizi et al., 2019). 
Dimensions of a digital transformation strategy include the use of technologies, changes in value 
creation, structural changes, and financial aspects (Ghosh et al., 2018; Kitsios & Mitroulis, 2019). 

2.2. Corporate Culture 

Corporate culture at the university is an integral system of standards, rules, beliefs, values, behavior 
patterns and interactions for the academic community (Blynova et al., 2020). Corporate culture plays 
a role as a means of collaboration between the academic community to achieve the vision, mission 
and goals of university development (Li et al., 2020; Nasilloyevich, 2020). Corporate culture is 
established when an organization faces a problem, related to internal and external changes, that 
threatens its sustainability (Barth & Mansouri, 2021; Košičiarová et al., 2021). Therefore, corporate 
culture has a very significant impact on the performance, attitudes and behavior of the academic 
community in universities (Bakhov et al., 2020; Porcu et al., 2020).  

Many studies define corporate culture as an intangible asset designed to meet the possibility of 
unforeseen conditions in the future (Guiso et al., 2015; Pacelli, 2019; Supeno et al., 2015). Culture 
includes the values and norms shared by all members of the organization that help them understand 
appropriate and inappropriate behaviors. Several other studies suggest that there is a relationship 
between organizational culture and performance (Fiordelisi et al., 2019; Mullakhmetov et al., 2019).  

Several factors can enhance an organization's ability to implement digital transformation strategies, 
one of which is corporate culture (Bock et al., 2012; Fenech et al., 2019). Corporate culture in private 
universities refers to a set of norms and values that are widely shared and firmly held by all members 
of the organization. (Guiso et al., 2015; Hamdani & Ramdhani, 2019; Turró et al., 2014). Basically, 
corporate culture has a very strong impact on individuals in the organization which in turn shapes the 
way how the organization in question responds to existing changes (Zahra et al., 2008). There are 
several indicators used by previous researchers in measuring company culture including clan culture, 
adhocracy culture, hierarchy culture, and market culture (Gordon, 1991; Hitka et al., 2015; Supeno et 
al., 2015). 

3. Methodology 

This quantitative study collected data from four private universities in Garut, West Java, Indonesia. 
Questionnaires were addressed to a sample size of 33 respondents using a non-probability sampling 
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technique consisting of top management executives like rectors, deans, heads of departments and 
programs, and so on. Data analysis was performed using PLS-SEM. The studied variables were 
corporate culture and digital transformation strategy. The first variable was measured using some 
indicators including clan culture, adhocracy culture, hierarchy culture, and market culture (Gordon, 
1991; Hitka et al., 2015; Supeno et al., 2015), and the latter was measured using the use of 
technologies, changes in value creation, structural changes, and financial aspects (Ghosh et al., 2018; 
Kitsios & Mitroulis, 2019) 

4. Results and Discussion 

Table 1. Construct Reliability and Validity  

 Cronbach's 
Alpha 

rho_A 
Composite 
Reliability 

Average 
Variance 

Extracted (AVE) 
Validity 

Reliabilit
y 

Corporate Culture 0.719 0.857 0.828 0.572 Yes Yes 

Digital Transformation 
Strategy 

0.731 0.858 0.834 0.579 Yes Yes 

Table 1 presents the construct reliability and validity resulted from SmartPLS data processing. The 
average variance extracted (AVE) values of 0.572 and 0.579 (> 0.5) indicates that the two studied 
variables were valid. The composite reliability values of 0.828 and 0.834 (> 0.7) mean that both 
variables were reliable.  

Table 2. Outer Loadings 

 Corporate Culture Digital Transformation Strategy 

X1 0.944  

X2 0.935  

X3 0.370  

X4 0.620  

Y1  0.947 

Y2  0.930 

Y3  0.413 

Y4  0.618 

Table 2 shows that some indicators scored lower than the suggested factor loading value of 0.7, 
namely X3, X4, Y3, and Y4. Therefore, these indicators were removed from the modeling. 

Table 3 present the result of the goodness of fit test. 

Table 3. R Square  
R Square R Square Adjusted 

Digital Transformation Strategy 0.975 0.974 

The R-square value of 0.975 in Table 3 means that the digital transformation strategy in the studied 
private universities was influenced by their corporate culture approximately as much as 97%, and the 
other 3% was influenced by other factors. This implies that the coefficient of determination in the 
endogenous construct was very high. 

To find out how significant the effect the corporate culture had on the implementation of the digital 
transformation strategy, the bootstrapping technique was performed. The result is summarized in 
Table 4. 
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Table 4. Path Coefficient 

 Original 
Sample (O) 

Sample 
Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P 
Values 

Corporate Culture -> Digital 
Transformation Strategy 

0.987 0.988 0.007 134.495 0.000 

In Table 4, the original sample value of 0.987 indicates the effect of corporate culture on the 
implementation of the digital transformation strategy in the studied private universities was positive. 
This result confirms the findings of some previous studies suggesting that one of the determinant 
factors in the successful implementation of digital transformation strategy is corporate culture 
(Gordon, 1991; Kotarba, 2018; Sanchez, 2017). In addition, the T-Statistics value of 134.4, which is 
higher than the critical value of 1.96, implies that the effect was significant. 

This study has found that private universities have different characteristics from other business 
organizations in general in a way that the implementation of digital transformation strategy is not 
restricted to technological and financial aspects, but also human resources. This is justified by some 
previous studies suggesting that there is much more to digital transformation strategy than technology 
(Ebert & Duarte, 2018; Guiso et al., 2015; Tabrizi et al., 2019). 

5. Conclusion 

Universities must continue to strive to make innovations to maintain their sustainability. The era of 
globalization requires universities to carry out digital transformation to anchor their significance in the 
wider community. Universities need to implement a digital transformation strategy to bring about 
adaptive and qualified human resources. To this end, it is necessary for universities to focus not only 
on IT infrastructures but also the existing culture in their organization. In other words, digital 
transformation is not only about a system digitalization, but it is necessary to change the human 
mindset to be more adaptable to current organizational conditions. This could be quite difficult 
because universities in Indonesia have different characteristics. 
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